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About Diversity

The Work from
Anywhere Future

Lessons from organizations that have made
the transition and flourished
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64 Promoting Racial Equity
at Work 82 Post-Pandemic
Supply Chains 90 A New
Model for Ethical Leadership

The Forgotten
Dimension of Diversity

Pay Packages That

_j“}:)jj J&‘:}\J Drive Performance

How You Can
Ji V| J DWW Help Without

Micromanaging

Ld (3
with Rivals
Sometimes you need to join forces
with your fiercest competitors.
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D -
DT
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CASE STUDY

HOW MUCH CHANGE CAN A NEW CEO DEMAND?
‘THE YOUNG HEAD OF A BANK WORRIES THAT
EMPLOYEES HAVE HAD ENQUGH. BY PAUL HEALY

Sena Aslan wished the drive
from the Ankara airport
to FDM Turkey’s largest
branch were a bit longer.

stk sy spoimed EO shead e | (@) AREY i
et sy, Ty el h oo e v i

FIVE FORCES ANALYSIS

The tood retsil macket vl 2 players. The xey

Summary

yet it o konger

 common pracics i many parts of the word.

@) OECD S

A Progressive Digital Media business

MARKET DATA

Market value

The Koresn new cars

COMPANY PROFILE

Samsung Electronics
Co., Ltd.

Market|ine

OECD Economic Surveys
KOREA

JUNE 2014
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EBSCOhost | 7I19E ~ || samsung 4
R
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. Samsung Electronics Co., Ltd.

ra

. Samsung Display Co., Ltd.

w

Samsung C&T Corporation

Samsung C&T Corporation

Samsung Fire & Marine Insurance Co., Lid
Samsung Life Insurance Co. Lid

Samsung Electronics Vietnam Company Limited

Samsung Display Vietnam Co., Lid

C
© e N o e

Samsung Electronics Europe Logistics BV,

(] 10. Samsung Electronics Holding Gmbh

a 11. Samsung Electronics America, Inc.

] 12. Shanghai Samsung Semiconductor Co., Ltd
] 13. Samsung India Electronics Private Limited
o 14. Samsung Heavy Indusiries Co., Lid.

m] 15. Samsung Electronics H.K. Company, Limited
(] 16. Samsung (China) Investment Co_, Lid

(] 17. Renault Samsung Motors Co., Ltd

o 18. Samsung Electronics Huizhou Co., Ltd

(] 19. Samsung Electronics Gmbh

(] 20. Samsung Sdi Co., Ltd

a 2

. Samsung Electro-Mechanics Co., Ltd

] 22. Tianjin Samsung Telecom Technology Co., Lid.
] 23. Suzhou Samsung Electronics Computer Co., Ltd.
o 24. Samsung Electronics (Uk) Limited

(] 25. Samsung Display Dongguan Co. Lid

(] 26. Thai Samsung Electronics Company Limited
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Shanghai
Gurgaon
Seongnam
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Suwon
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Si Racha

=
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Gyeonggi

New South
Wales

Seoul
Seoul

Seoul

Zuid-Holland
Hessen

New Jersey
Shanghai
Haryana
Gyeonggi
Hong Kong

Busan
Guangdong

Hessen

Gyeonggi
Tianjin
Jiangsu
Surrey
Guangdong
Chon Buri
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Korea Rep Of
Korea Rep Of
Australia
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Vietnam
Netherlands
Germany
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China

India

Korea Rep Of
Hong Kong
China

Korea Rep Of
China
Germany
Korea Rep Of
Korea Rep Of
China

China
England
China
Thailand
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$148,152,231.405
$27,551,955,705
$24,230,003,000

$18,705,184,875
$18,092,885,600

ot A
I CHREC

$11,210,349,0U0
$8.469,441770
$8,077,115,270
$7,689,520,416
$6,768,153,435
$6,708,000.000
$6,475,400,057
$6,139,185.180
$5,220,275.207
$5,183,341,191
$4,960,570.935
$4,577,782,515
$4,480,290,185
$4,398,002,805
$4,389,560,306
$4,323,477.857
$4,199,400.724
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Samsung Electronics Co., Ltd.

Physical Address:
Phone:
Fax:

Revenue:

Doing Business As:

Line of Business:

Company Data

= Financials

Revenue:

Top of Page

Fl Executives

Executives:

129 Samseong-Ro, Yeongtong-Gu, Suwon, Gysonggi 16677 Korea Rep OF
8222009544

82222550117

$148.152,231,405

Sec

Semiconductors and related devices, nsk

$148.152 231,405

Hyeon Suk Kim - President
Ki Nam Kim - President
Dong Jin Ko - President

B »
& Google

Drive

Eojof =7t
Global Ultimate ol
Parent: gt
Samsung Electronics Co.,
Ltd. 54 olH
Domestic Ultimate: H HE
‘Samsung Electronics Co.,
Ltd. g os

olE
Headquarter/Parent:

& HFE(A AR

Samsung Electronics Co., = £?£ A
Lid.
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Faculty Seminars (Videos)
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Harvard FSS: Sustaining Competitive Advantage Is)
2T Lecturers: Ghemawal, Pankaj. Harvard Business School Faculty Seminar Series; 2005. Duration 1:02:14. (AN: 9718c) . G| 0[E{#|o]~
business ¥ % Business Videos

Pankaj Ghemawal's lecture addresses the issue of sustaining competitive advantage in business. The research focuses on 700 business
H| E|%:! {2 units that are parts of large companies including Sony Corp., W
L8222 Hst
e i Z=Ml: COMPETITIVE advantage; BUSINESS intelligence; INDUSTRIAL management. SONY Corp.; WAL-Mart Stores Inc.; GENERAL
= Motors Corp; BARNES & Noble; COMPETITIVE advantage; BUSINESS intelligence; INDUSTRIAL management; SONY Corp.; WAL-Mart
- Stores Inc.; GENERAL Motors Corp; BARNES & Noble
HIoIE 0l L rorag Video
¥ Business Videos
Image Quick View
Collection . N
Harvard FSS: Just Enough: Defining Lifelong Success }s)

Lecturers: Stevenson, Howard. Harvard Business School Faculty Seminar Series; 2005. Duration: 0:50:51. (AN: 9300c) , HI0|&{=0] A
Business Videos

3

Howard Stevenson's lecture focuses on success, how it is defined and whether or not it is unique. Observations are made on the interal and

HIEI% 2= external measurements of success, how a person's ideas ..
ZH|: SUCCESS; ACHIEVEMENT: ACHIEVED status: AMBITION: HAPPINESS: SUCCESS in business; SUCCESS: ACHIEVEMENT:
ACHIEVED status; AMBITION; HAPPINESS; SUCCESS in business
% porzz Video
Harvard FSS: Organizational Learning in the Face of Ambiguous Threats }s)

=N
g

| www.ebsco.com

Lecturers: Edmondson, Amy C.; Roberto, Michael A.; Bohmer, Richard M.J.. Harvard Business School Faculty Seminar Series; 2005
¥ % Duration: 1:10:52. (AN: 9297c) , B0/ E{]0] £ Business Videos
| The lecture, presented by Michael A. Roberto, Amy C. Edmonson and Richard M.J. Bohmer, focuses on the 2003 Columbia space shuitle
disaster, the analysis of the disaster by the Columbia Accident |

Z=H|: INDUSTRIAL management: ACCIDENT investigation; UNITED States. National Aeronautics & Space Administration; SPACE shuitles -
- Accidents — Investigation - United States; THREATS; UNITED States, INDUSTRIAL management, ACCIDENT investigation; UNITED
States National Aeronautics & Space Administration; SPACE shuttles — Accidents -- Investigation -- United States; THREATS; UNITED
States

<

Contents :
Introduction (0:47)

HH H|O
XN =HH

Pankaj Ghemawat

Sustaining Competitive Advantage

Professor Pankaj Ghemawat
Harvard Business School

- Building a better mousetrap (3:05)

Predicting Profits (2:00)

The Importance of Sustainability (2:48)

- Sony and sustainability (1:26)

Copyright ® 2005 President and Fellows of Harvard College. All rights reserved.

N

=] suauze
= por ug

ALE: Harvard Business
School Faculty Seminar
Series

YX}: January 1, 2005

X H|HL
AJEE

_ Harvard FSS: Sustaining Competitive Advantage

1/16

ContentServer.asp

Lecture Text

Professor Pankaj Ghemawat B
Sustaining Competitive Advantage &
(edited for clarity)

Introduction
Sustainability has been a long-term preoccupation of mine. And the reason has to do with
teaching strategy classes over twenty years and essentially getting responses from my MBA
students, whose solutions to business problems often tend to be, “"Well, come up with that
world-beating technology,” or "Build that better mousetrap and surely that will take care of
all of the competitive woes that afflict us.”

EBSCO



ZQ HIHY HEIX O|A] — A& ZAF HTA (Market Research Report)

13
Market Research Repor

Joumal, the annual U.S. market for sports-related
Z 44 Business Source Complete | G|C|E{H| O]~ M=

According to SportsBusiness
travel is $44.5 billion, distributed as follows:
Spectators:

. $40.8 bilion
a *» Colleges: $ 1.1 billion
OIF 7|9 Lt YHES LT x + Major professional teams: 200 millon
T — = -
2131 ] ;M T
4 YT According tothe U S. Travel Association (USTA wwwUstiay 433 Economic Impact of Major Events
-oBETmri= million adults attend an organized sports event, competition, or tour The ~ of Snacts of salect
or while g 50 miles from home. The fol s - o oy
popular organized sports events to walch or participate in while trav s < -
«  Baseball or softball 33.7 million The National Football League (www.nfl.com) ciaims an economic impact from the
Super Bowl of around $400 million; direct g by g fans is at
: 20 s $150 million or more.
- Basketball: 18.8 million 2 o
=nto o& o X 15.0 million * Major League Baseball (www.mib.com) attaches a $75 million benefit to the All-Star
EUO&E o 2 w""'" 11.1 million Game and up to $250 million for the World Series.
- ; ! *+ The NBA All-Star Game brings an estimated $35 million to $50 million in direct
Gre!'r Literature . spending, depending on the host city.
* The US Open, with an annual attendance of about 700,000, has an economic
Industry Profile 13.2 Favorite Cities For Sports Travel impact of $750 million, according to a study conducted by AKRF Inc.
In the 2013 America’s Favorite Cities survey, readers of Tran (www.akrf.com) for the United States Tennis Association (USTA, www.usta.com).
Law . ?UM?MWM-M + The Indianapolis 500 race, 500 Festival, and associated weekend events have an
Chicago, economic of
Market Research Report - 2 Demver.CO R D o,
3. Boston, MA impact of $240 million and $220 million, respectively.
Mewsnaner
4 PA * The TCS New York City Marathon (www.nycmarathon.org) has an estimated $250
5. Dallas/Fort Worth, TX million economic impact; the Honolulu Marathon and
6. New Orieans, LA Boston Marathon each have an economic impact
=y ;_“ - 7. Kansas City, KS estimated at approximately $100 million.
" Z A Business Source Complete | CJ0| {0l A= =) n I‘ A EJ_A'I 8. San Francisco, CA
9. New York, NY
EBSCOhost || Sports = 2 B 10. Houston, 13.4 Sperts Museums and Halks of Fame
Note: Travel + Lesure readers voted among 35 major Gies. Some sports-criente: There are
JE A DI M HM|= sports and halls of fame, in
! = SORNEES SSshmpri, et 5 Loch e k.o o o mbmamuummm
The g are recent for the largest among them:
« HEM AT} 4H M ET 110045719 GRS LTS E Hal o Fawe (C: Ny 350,000
SPORTS MARKETING 20142015 . M.ythldFmﬁmOlmc-na 300,000
— . .78+ . Memorial Basketball Hall of Fame (Springfield, MA): 200,000
= B . wwGolH.IdFm(SLMFL 210,000
1. CHAPTER 13: SPORTS TRAVEL. & & * Pro Football Hall of Fame (Canton, OH): 200,000
s
" - By: Miller, Richard K.; Washington, Kelli. Sports Marketing. 2014/2015, p78-81. 4p. M Wm the Natonal Basketball Hall of Fame earns
sports.
pﬂ E The article presents chapter 13 of the book "Sports Marketing 2014-2015 " It explores the sports travel and business in the U.S. It mentions the cities included in the "Travel + $13 million in annual revenue: the Pro Football Hall of Fame eams $8 million in
ARt Leisure" magazine: revenue.
e g Elnl :
Sesefn:h Rg:ﬁ)ar{k @ = Z=H: sports business; Sports marketing; Fitness and Recreational Sports Centers; Promoters of Performing Arts, Sports, and Similar Events with Facilities; Sports stadiums . a‘:mhm Bi e & My (B: MD)
Xz ed and other presenters with facilities; Promoters of Performing Arts, Sperts, and Similar Events without Facilities; Sports Teams and Clubs; Sperts events; Cities & towns — United * College FM Hall of Fame (South Bend, IN)
E :ﬂl eam - States; Professional sports — Economic aspects; United States — Description & travel; Sports Marketing 2014-2015 (Book) * Intemational Bowling Museum and Hall of l;-m (St. Louts, MO)
= 7 o * International Swimming Hall of Fame (Ft. Lauderdale, FL)
POF T2 (26M8) * Intemational Tennis Hall of Fame (Newport, Rl)
+ National Soccer Hall of Fame (Oneonta, NY)
fHeoz Hg N
0 T2 (FulTex) 2. APPENDIX F: SPORTS COMMISSIONS. B B
[ HREs ssgas SPORTS MARKETING 2014-2015
e Rovioned S - By: Miller, Richard K : Washington, Kelli. Sports Marketing. 2014/2015, pd48-454_ Tp «79 -
L erfeve E An appendix is presented of several sports commissions in the U.S. including the Metro Denver Sports Commission in Colorado, Pensacola Sports Association in Florida, and
zmegy Indiana Sports Corp.
Einit)
I Z=A: Indiana Sports Corp.; Other Similar Organizations (except Business, Professional, Laber, and Political Organi Fitness and R Sports Centers; Sports -
Societies, efc

www.ebsco.com EBSCO
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SWOT Analyses

Z 44 Business Source Complete | G|C|E{H| O]~ M=

Of 7|gl=Lt zfetLct

Trade Publication
Working Paper =

" 244 Business Source Complate | GO|E{H0] 2 g
EBSCOmost | LG x| FZRCI 2
e He DI HM BMIIR,
« M Zat X EHEI1-31/31
=R N
1. LG Display Co Ltd SWOT Analysis. o
s+

LG Display Co,, Ltd SWOT Analysis. 10/24/2018, p1-7. Tp.

A SWOT analysis of LG Display Co., Lid is presented.
Az =) y o ’
Ed2 % swor @ Z=AI: Liquid crystal display industry: SWOT analysis: Seoul (Korea), LG Display Co. Ltd.. Semiconductor and other electronic compenent manufacturing; Other Electronic
Analysis Component Manufacturing
A porEE (3uE)
SEEER E -
[ FE (Full Text) ) .
o moess=aa 2. LG Display Co Ltd SWOT Analysis. =
|| Peer-Reviewed =& X2 LG Display Co., Ltd SWOT Analysis. 7113/2018, p1-7. 7p.
L A SWOT analysis of LG Display Co., Ltd is presented.
EE |
Z=A: Liquid crystal display industry; SWOT analysis; Seoul (Korea): LG Display Co. Ltd : Semiconductor and other electronic compenent manufacturing; Other Electronic
Component Manufacturing
=R
PLEE P POFHEZ (2MB)
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COMPANY PROFILE

LG Electronics, |

A Progressive Digital Media business

A 538 71

SWOT &4

1> 4-\ T

IMJ—L I l::

Rapid Technological Changes:
Intense Co the Co

4703
Gobad motde ax
the company s one of the workd's leading manufacturers of St
LGE aiso has 2 strong

he
w@"“l_lﬁ tasa

104 h&n—h-‘.&'g—n
position enatles LGE to gan more business and increase rvesior corfidence.
Swrong RAD Capabiities
Through its global oy LGE
process of selectng org Y growth areas. L g s RAD experise, e

has cevelopec These

company

2017 Super UMD TV procuct fine featuning Nano cefl display; Flexible Open Frame OLED, In-Glass.

‘Walpaper OLED and Uira Stretch LCD sigrage schutions that offer enhanced visual expenence for

2 new Ineup of nteligent robats,
andl

and
including Mub Robot for homes, Asport Guide Robot, Cearng

LG Blectronics, inc. Pages
© Markett ine
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7|2 &8 =3 (TOOLS)

H= 57| (Export)

HTML 210{Z7]| (Text—to-Speech)

PART 3
Helst 71s (MyEBSCO)

«  MyEBSCO#?

© TNl A M
. B0 TS £t Y BB LS
- O2f 49| T E SHH0| 21&(Cite)

Of2f 2| 2| ZE SAI0 2HE(Export)
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WY DT HM BMTIE
ZugM
a4 9 E 9 B o
HYEOE 2
® =207
O LTTO REETEY
© 2= T oS L EE A
) ADIE MAE ZHa SIE
2 2} A 3
HE(Full Text) HETL B2 X AAHPeer Reviewed) 25X '2 e
= @ i
= = FAEHHES SEEEY
@ zM2E: FME ol 28 REH O SENEERUE
@ T2 (Full Text) : Full ~text (PDF or HTML) Z3t2t 2 . Q' = |
0|0| %] B2 K37 O|O0j%] HZ B7| § 28
H SEATHU - S22 71U OF Z4AH O o =S¥ A 0 &=
€ Peer reviewed SHERIE @ SEXE J|AIDt M o s o tooe
] 2= O fd =1
O =23 A2 A HD2H MQIT|AEH 2 o %
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2| ALK} (Boolean Operators)E 0|2

St 7

AND

Business Strategy

Business and Strategy

= A0 24810
Business 2t Strategy

L& HotE 2t

16 | www.ebsco.com

college university

college or university

= A0f| EA 80|
college L} university
S ofLt Ol et

21t

NOT

Marketing Viral

Marketing not Viral

Marketing =
ISHE[X]2E Viral2

HelE 2 =5
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Travel industry

Europe
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Wild Card, Truncation, Phrases
A

: 2+ o134 = 4K

QlEgiE o, net2 AMoX| 243
Wildcard # RXIHO| CHE CHO{Of| CHEF Z4AH 250 lo#r YA I lour Z4AH
ololE 7 HXPHO| CFE THO{Of CHot A =3 colo#r Y=A|, color, colour ZH
. o . . .
Truncation * 12| SR CHA therap* 1= A|, therapy, therapies, therapist, therapists,

X ZA A therapeutic, therapeutically S ZAH

Phrases “ » “perceived stress scale” Y= A| HefSHH LX|SH Z40F A

T M (stress scale, scale of perceived stress S ZM x| ¢2)

ox
o
_Ol
N
ne
ol
ol
A
oM
1=

* R

1. 2SE)7t DXl QL= 7|AHarticle) R M5 S2 288S M7 2 HM F3: Wild Card= 214
ex) Will Turkey Vote to Give Erdogan Even More Power? — Will Turkey Vote to Give Erdogan Even More Power= 4

2. Wildcard®t Truncation SA| At SX|: p#ediatric* B Al P*1t SHgt.
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| 71-‘.’4Ev| business strategy
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229/
business strategy
Y f=]

united states

52z Het

=
O Hg2tshe™ M Peer
Reviewed) Sh=Hg

[ =&AE(2275)
[ A ZAF2M (319)
[ A& (223)

GCE7

o=

i

FH: N2~ 80
A

714

nEE

ZERIET

nEd .

HOA &4~

Jo
4

2444 23} 1-50/19,970 o B
1. DIGITAL BUSINESS STRATEGY AND VALUE CREATION: FRAMING THE DYNAMIC CYCLE OF Jo)
CONTROL POINTS.

By: Pagani, Margherita. MIS Quartery. Jun2013, Vol. 37 Issue 2, pe17-632. 16p. 6 Diagrams, 1 Chart.
2c EA|70[0)%

==l 8
e R B T
CISE FHIEE: (77) O QIO|HH 0|20 M SIS E === (10)
"L POFHE (15uB) I3 Web of Science S A SCOPUS sx xd
= HTML B2 (Ful T L por e (706KB i izati
2 E= Sz (Full Text) 2= ( ) nation Exchange Organizations.

g? 2
By: Langabeer II, James R.; Champagne, Tiffany; Sullivan, Steve. Journal of Healthcare Management. Jan/! 016, Vol. 61 Issue 1, p15-27. 13p. DOl
10.1097/00115514-201601000-00005.

Cl %L por@z 6vB) I3 web of Science SH A SCOPUS s A=

TEHY
3. Business Cycles and Investment Strategy. L
By: Basu, Somnath. Journal of Financial Service Professionals. Jul2010. Vol. 64 Issue 4, p14-17. 4p.
"L PoFmm (358KB)
== o
TEHY
4 Service Orientation of a Retailer's Business Strategy: Dimensions, Antecedents, and Performance D
Outcomes.
By: Homburg, Christian; Hoyer, Wayne D.. Fassnacht, Martin. Journal of Marketing. Oct2002, Vol. 66 Issue 4, p86-101. 16p. 2 Diagrams, 1 Chart. DOI:
- 10.1509/jmkg.66.4.86.18511.
I E &8 (103) 0| HIO|EHH|0]20A 2IEE 0)
sS=rE TS HTML ME(Full Text) 'Z PDF M2 (1.8MB) We Web of Science S X< SCOP Us sxxge

5 THE LINK BETWEEN BUSINESS STRATEGY AND INDUSTRIAL RELATIONS SYSTEMS IN AMERICAN o
STEEL MINIMILLS.

By: Arthur, Jefirey B. ILR Review: Apr92, Vol. 45 Issue 3, p488-506. 19p. 7 Charts.
— QgE HIEH: (54) 0| HIO|HH 0| ~0A 2B E 2= (2)

ol " gL HEZFunTexy L PDFEE (1.4vE) I3 Web of Science SH MY

EBSCO



|2/2:H=

HIOIEfE] 0] =4

Z 8- Business Source Complete

JE

| 71-‘.’4Ev| business strategy

{CETREEERtRE TN
« HMZa+H 24 Z1k:1-50/19,970 HHdy HOAEH.  [BER «
Al B4 1 DIGITAL BUSINESS STRATEGY AND VALUE CREATION: FRAMING THE DYNAMIC CYCLE OF P
w0y CONTROL POINTS.
= — =T By: Pagani, Margherita. MIS Quarterly. Jun2013, Vol. 37 1ssue 2, p617-632. 16p. & Diagrams, 1 Chart.
- 7H o|_|9-|- 7 |6 (MYE BSCO business strategy - 2= 54 70|0]%|
X = 5 —r
united states [ x ] s 5_"_ F:E:”E—

Folder L X% 7t5) |

@ O|0|X| HIZ E7|
0 7I1M2g/mele HE

v QUEHE FIAEH = olfld 7|AF Huet H
2| AE

H71(1032)

1
rgl
>
—_
o

v' O] ClIO|E|H[O]A0IA Q1B S+

ME|= H|0|E{H|0| A0 Ef 2510) Q1= 3]
% (1053))
2IEE 2% (103) Ol CIOIEHH|0|A0A QL& E == (105)

21 | www.ebsco.com

22z Az

[ EZ(Full Text)
BEU29 HE

) HETEEH Uhi(Peer
Reviewed) &M g

[m] o*%?HL (2,275)

[ A ZAF2M (319)
[ A& (223)

C27

==

FH: N2~ 80

Exploring Business Strategy in Health Information Exchange
Organizations.
KX} Langabeer I, James R ; Champagne, Tilfany; Sullivan, Steve

F: (77) O TIO|E{H| 0| 200 A SIS E S== (10)
"L POFHE (15uB) I3 Web of Science SA A SCOPUS

At: Jounal of Healhcare Management
X 2016
S8 fY: e NY

Exploring Business Strategy in Health Information Exchan = #: seaen e Heah acit

Z8: The article expiores the differences in business strategies deployed in heaith information

00
==

Health services

r

By: Langabeer II, James R.; Champagne, Tiffany, Sullivan, Steve. Jourmal {  ecnange (ie) mat are mancasy sustanasie aganst mose not using e lens of insttutional a0 p. DOE:
- 10.1097/00115514-201601000-00005. strategic management theories. It refers fo HIES as organizations devoted 1o elecironicaly
) ) ) {ransieing pafifts’ medicl data bewSEn PTVGETS o MYV the devery of CIT Which evoked 35
ol %L porEe 5vB) I3 Web of Science SH A SCOPUS 5 &
Bhs MY X ror aipeomey [ B0 321 (5] w ame
3. Business Cycles and Investment Strategy. L
By: Basu, Somnath. Journal of Financial Service Professionals. Jul2010. Vol. 64 Issue 4, p14-17. 4p.
"L roFH2 (358KE)
== o
TEHY
4 Service Orientation of a Retailer's Business Strategy: Dimensions, Antecedents, and Performance D
Outcomes.
By: Homburg, Christian; Hoyer, Wayne D.; Fassnacht, Martin. Journal of Marketing. Oct2002, Vol. 66 Issue 4, pg6-101. 16p. 2 Diagrams, 1 Chart. DOI:
- 10.1509/jmkg.66.4.86.185711.
PleE &#n2s: (103) 0| HO[E{H0|20A 2I&E == (105)
sere T HIMLHZ(Ful Text) L PDF H2 (181B) I3 Web of Stience SX K SCOPUS Sxjxy

5 THE LINK BETWEEN BUSINESS STRATEGY AND INDUSTRIAL RELATIONS SYSTEMS IN AMERICAN o

STEEL MINIMILLS.

By: Arthur, Jefirey B. ILR Review: Apr92, Vol. 45 Issue 3, p488-506. 19p. 7 Charts.
— QgE HIEH: (54) 0| HIO|HH 0| ~0A 2B E 2= (2)

ol " gL HEZFunTexy L PDFEE (1.4vE) I3 Web of Science SH MY

EBSCO



AN 23} - 23} HE $OI517| CER GRS

ZQ IjAI/RIBHR & &g

- " 7|2 HMISEXt 6 FH & Hist sIE 4 Kot
Ep— EEEl 9 ... . -
B SEE X
L HE(Full Text) c [] business enterprises (11,214) [] money marketing (57,045) O os wmEasn
[ Peer-Reviewed =% e [] industrial management (] markefing (00253650) O money marketng sr0s A
— (8,470) (43,975) -
l._.l ;F: L _Tl_ _E_ -5_|I_ #__ = ?l """l' e 1 marketing (00253650) 43,975
[ decision making (7,044) L] marketing week (39,278) O marketngweek
1923 Ext 5= 2017 D management (6,648) I:l marketing news (29,583) E e e
3 money marketing (online edition) 26,131
. ) . [ ] money marketing (online O marketng magazine 2513
o) o e [ industrial relations (6,379) bt (o6 421, S
.I E;ll D rESEﬂrCh {5’5931 D mﬂrke‘“ng magazme {25 135} [J marketing week (online edition) 15320
. . EI E;‘l ] media: asia's media & marketing newspaper 14,701
XI-E%% té I-"BI_I-XI- ] chemical marketing reporter 13,718 v
i -
= e Z=H| : EOSIENl <+ 504 A= =
o = A T - -
N =can e [] competition (3,231) 0 S12 M2 220t XSt |
[ 2=H2 (19.051) . . _
g aose) L] nonfiction (2,673) 9 peer-reviewed & Z1tZ 0t X| 5t
o L4, [] economic aspects (2,557
- peeeemn @ 28/mRIS2H B HT ZUZ0 Mt
U HE (2,169) (] social aspects (1,511)
- oF (& I: L=l
L g7 (1,532) [ ] united states (1,420} o HA[et (S2101= Bt 018)
[ o2 ST (168) [] surveys (1,341) 6 FH (MABA 20{) vs FH|
o =7 o 27| — A A2A £0{: EBSCO HZ “FH £0{”

FH: MK/ =8 ®HZ “TH 201"
22 | www.ebsco.com EBSCO



-4
FO
Rl
U
30
ogk
-

=X (Purpose)

7|A+ 20|
(Article Length)

A&+ (Audience)

XE (Abstract)

£0{ (Language)

Zt7] (Frequency)

23 | www.ebsco.com

L

[
El
1

b}
ro

i
T

<

X H|ITZ7L

9| MiSoH| 5

—

HI
Ofm
o

st&X'd (Academic Journal) A ST (Trade Publication) Oi74% (Magazine)

=3 —E— F2f CHet ESI=0]| CHol
FXlot7| laH

SHHLz FEE LS
Fol7| ?loh

EBSCO



HM 23t - MM 32 7|

JSHEE EF ks

4«

=] yaa=c

ni‘ PDF & (1.5MB) n

'3 Web of Science S| H'g

SCOPUS sx xu

2IEE BEA2T(77)

Of Clo[EHol~0A 2IEE 2=+
(10

Hl 23k 24 Z3p 27
SmariText 24 AFE.

oM g2 2 WE

24 | www.ebsco.com

(EISE | B

1 FH 19,970 »

O~ .

DIGITAL BUSINESS STRATEGY AND VALUE CREATION: FRAMING THE DYNAMIC CYCLE OF CONTROL POINTS.

xl2Jsrs go:

HALHE 7IHE:

bt
Ju

MIS Quarterly. Jun2013, Vol. 37 Issue 2, ps17-632. 16p. 6 Diagrams, 1 Chart.

Article

: *Business enterprise digital resources

*Competitive advantage in business
*Profit

*Innovation management
*Business planning

*\alue creation

*Value capture

“Business networks

*Business models

*Access to information

Disruptive technologies
Broadcasting industry - United States
Broadcasting industry -- Europe

Europe
United States

Control points

digital business strategy
disruptive innovation
incremental innovation
value network

: Pagani, Margherita' (AUTHOR) margherita.pagani@uniboccon it e o|O]x|

252 0]5 70[0/X] >>

: Within changing value networks, the profits and competitive advantages of participation reside dynamically at control points that are the positions of greatest value and/or

power. The enterprises that hold these positions have a areat deal of control over how the network operates. how the benefits are redistributed. and how this influences the

a Ms &= 27| (PDF EE= HTML 23O 2 X|S)

© 1Ml MM MX] HE HS (KXAL

o
Oy

oig M= HIZ717], FH0/7I/E, UM =25 3)

= 2o =7

& 2
5R ot
A

o|=
O

e HIEMAIE
2=

EREEE

§ =7 o=

o

=
T

EBSCO



9 XL/FH 2 THs.

M43~ gy =79 @ =h

ZA- Business Source Complete | O 0| B ] O] 2 454

‘51%45- ofZ 7|2l =L} o= i|| U

FMSHY T|E M DZHM HMTIE
HOPET|:
F=MHg 0§ 4%
FUEH EHE LUEEO T
e gL Z1H HM
HHE T BRI EE Datamonitor 7| 2.
dY EaM NE ZAHIA
K, A 7HA... AR EW MBS

EBSCO X|& MO|E [FiQIBE ESHEE [ 0|8 & | HEH | AN

Hojx| = F i )
& 2018 EBSCO Industries, Inc. All rights reserved.

EBSCO

25 | www.ebsco.com



=
712t 5= &8/ e 7%. Helot EE/E/E% "2 7ts.

72 1A (Country Report) : OECD, MarketLine, CountryWatch MEAt SO|M HiEsot= =7t9| 20|

ol XXI2 F= MH

A
MYE TN (Industry Profiles) : =710 Hgfel0] £ Q| HO| Y= 24 A T MY F7| X ZEE
golotd, 3d v, 3¢ & EUE 24 S LYot 2MXEIF Eg
AJEFEA H M 1
ot eme ] — A& Z=AEIM (Market Research Reports) : 8 X|F2| £ AIF &S XtMls| 248t Xtz
e AEH, 71eH, ZHHR QOI0 M2t AIF0| O{EA HalsHH,
HO=0| P SE MAlot= Atz

7|9l ZH(Strengths), 2™ (Weaknesses), 713|2A(Opportunities),

19 A (Threats) S8 2AMst X3,
X9l MarketLine MZAHO|A CHFSH 20f LY CH¥

O_._

., SWOT £4(SWOT Analysis) : E%

712l XiM[et SWOT

rol

EBSCO

26 | www.ebsco.com



27

Source Complete | G| 0| E{ 02 4154

Business Source Complete -- Publications

Browse By Type EEEUS =34

fo
i
1o

=
=

X

i

3

ok
i3 11l
T

E XMt
Sl
Al TN
oA

ME EAEDM
SWOT £4

oA ===

|

| www.ebsco.com

HopEY|:

‘ harvard business review

I HOrE7|

@ oaislz= ) EHolE, = o HdEe ()

2y 27}

HO|X: 0|7 |Ct&» 4 ABCDEFGHIJKLMNOPQRSTUVWXYZ b

HuZ s Mo

[] EJ Harvard Business Review
MX| HMZE: 10/01/1922 To Present
T2 (Full Text): 10/01/1922 To Present
X PoF A2 (Full Text); E] HTML H 2 (Full Text)

© =12 5oz M)

O gu & gy &
FH Y8 42
=k

HE Uz 0

] Harvard Business Review América Latina
MX 3 E: 11/01/2002 To 01/01/2012

MA| E= EHE MS AHE X & HS

SZ2(Full-text) Hl& 45
M2 Q2 ol M

ZX|7t Business 2!




ot 7| (H2tRA]) - o/ R M T},

#H0b57]: Business Source Complete -- Publications

Harvard Business Review

® gupdlis O FH U HEE O HE X

0] == LA 2k FH = 27| o
I . O] = - ) _ e 2019
HO|X]: 0 CtE5» 4 ABCDEFGHIJKLMN{ Zstm 449 "Harvard Business Review" —
2. H 0
1 AHSE A1 AIS: Harvard Business Review G +2018 .

ISSN: 0017-8012 + 2017
[ ETM HE: Harvard Business School Publication Corp. +2016
= 60 Harvard Way
resent Boston MA 02163 2015
;g-i IIFU“ To Present United States of America +2014
.- MA Y 2E: 10/01/1922 to present
A PDF T E; Z| HTML EE(Full Text) ~2013
Z(Full Text): 10/01/1922 to present +2012
ETE 89 Periodical + 2011
ZHE: Management: Strategic Planning + 2010
A™H: Written for upper level management. Presents analysis of management problems and helpful commentary on advanced thinking +2009
and practice in all fields of management and administration.
s +2008
ZEZAURL:  http:/fwww hbr.org
+2007
grEs): 12
Hog| sk Al + 2008
27t ater HAM{Peer No I_||__—| AI‘A'”I-{E
Review): + 2005
P =
Coverage, X|=20f, & + 2008
+2003

%

MARVARD BUSINESS +2002
SCHOOL PUBLIBHING

=8 7|

© MM w3 A HE @ MXI/LE HIZ TOC (Table of Content) Xt 7|
@ 2= H2(TE) MS HH= ZMZLZ 27| O oS Ols/=2ET AM 212 27|
28 | www.ebsco.com EBSCO



Pl s L B S S P

Kang Hun Lee

Z - Business Source Complete | Of O|Ef{H]| 0|2 =4

| 7191= + [ UN "Harvard Business Review” AND DT 2019 x| ?
> = - O _ O|=| L—
== 715= AMEst0 Hot= Al 13 7R
EWEO| HY(LHEW) L2
El_I'E— ) L « HM Hated #M Z3k1-101/ 31 M, HoxEd. IR~ «
x 2. a1 TN AR - .
=T ANZE MS 7ts SR A . EXECUTIVE SUMMARIES. B B
, p152-155. 4p. 11 Color Photographs.
22
JN "Harvard Business
. . Review"” AND DT 20190101
Harvard Business Review
20194 1& 1€ O|5% - -
p— 2. Case Study: When Two Leaders on the Senior Team Hate Each Other. 2| =]
= = #S By GROYSBERG, BORIS; BADEN, KATHERINE CONNOLLY. Harvard Business Review. Jan/Feb2019, Vol. 97 Issue 1, p145-149. 5p. 1 Color
0 HE2(Full Text) e Fhotograph. )
o = T HTML M2(Full Text) X PDF M2 (441KB)
[ BEAZEHZ _— -
BI|EEE
[ HE7 k=T HAkPeer
Dransicasicdy .:.P‘—'I-ll_-l
. - e — — 3. WHY YOUR MEETINGS STINK— AND WHAT TO DO ABOUT IT. & B
EXECUTIVE SUMMARIES JANUARY-FEBRUARY ! ] ) .
: e . 2019 — By: Rogelberg, Steven G. Harvard Business Review. Jan/Feb2019, Vol. 97 Issue 1, p140-143. 40p. 2 Color Phatographs, 2 lllustrations.
g B = o
E HTML H2(Full Text) 2. PDF HE (12M8)
@ﬂ%ﬂg
: 4 Data Science and the Art of Persuasion. Jo) ¢
'..;,n.'f:' i}}f:ﬁ%',ﬁ, Hgmmkmg Emmency —_‘_ By: Berinato, Scott. Harvard Business Review. Jan/Feb2019, Vol. 97 Issue 1, p126-137. 12p. 4 Color Photographs, 2 Diagrams, 1 Chart.
the pursuit of efficiency e - b
cclpe therevard? gL % HTML ®2(Full Text) 2= PDF H2 (5.7M8)
pet! THE HIGH PRICE OF EFFICIENCY _"""‘
P §7| g
;’“M:;;:; 5. Why Some Platforms Thrive and Others Don't. 2| =
E_ B)r Zhu, Feng; lansiti, Marco. Harvard Business Review. Jan/Feb2019, Vol. 97 Issue 1, p118-125. 8p. 3 Color Photographs, 1 Diagram.
'Iim'mﬂll“ﬂﬁ'
““““““““““““ _'."l o 5 HTML EZ(Full Text) ‘1 PDF HE (4.4MB)
15 = 150 Jrop— §7|-’=11_+'='

29 | www.ebsco.com EBSCO



PART 2
7|2 &2 =31 (TOOLS)

e HTML ¥2(Full-text) HY & AHFT7|
(Text—to—Speech)

30 | www.ebsco.com EBSCO




=] aq3y3c

m}; PDF 2

X}t2E: Harvard Business Review
2L X}: November 1, 2018

O HEE YT

v H2(Full Text) LHS

1-5/6-10/11-15/»

31

WHY DESIGN THINKING 15

Making Process Impro.. 16
Greatest Hits Come i 20
The Partners-in-Crim... 20
How to Say No to Cro... 22
» [12 5 M9

95 HTML B2 (Full Text)

| www.ebsco.com

The Partners-in-Crime Effect

ContentServer.asp

PER
IdeaWatch o

The researchers posit that for strangers,
ETHICS engaging in unethical acts can serve asa

bonding ritual. “Our work suggests that

The Pa nnerS'in- allowing individuals to socially bond

with each other before entrusting them

cnme Eﬁect with joint decisions is actually very

imnartant at laact ifathicc ara at nlav”

the “hits” were distributed over the
course of a career. For peoplein all thr 4
professions, the two most successful
works were roughly 1.5 times as likely *

be produced back-to-back as one wow -
expect by chance.

Thao racoarrhore alen lnnlad at hawr

247 EE/ 7-IAH

=3 Hlb[A0]4

oid =2
Et 7|A= 0|F
(Z|AL O] UH|
H0]4)

PDF LH22E or
QILH(ZEIE)

— AX| PCO
ISESael o

EBSCO



20 27|

7218t 7]
MBS} 715 > JHol BE{ Sl JIAF &7 molx| & & [EE ga 0|8
= Qlaf{5}7| NS 7IAFS] XML QUM (RE/TZ Q14 Al PDF/HTML ER22E Z Q14
I:}jcf/( Email ELY{7| ol 7|AtS] MX[AFSE O|H[Y HLH7| (RE HIS Al E=2 Ze 27| 7}S)
4 RE7| SHt 7IAS] MAIAFE THUE RiES
Important
= 015} old 7|AHE QIE6At & O O (MLA, APA, Harvard, AMA S 4| XI5 X|3S)
& Important
= HIZE5}7| AMX| #2|= (EndNote, RefWorks, Mendeley S)C 2 X1 HEE (RIS YAl S
E3 L E/H R A EBSCOhost QIE{TH|0| A L0l 7HE = E/H 2 & THs
Important
32 | www.ebsco.com

EBSCO

Ir



212517] SEXMOE M0|= MXIHE 4 (Reference Style)S2 AHS2E IS0t ZHHSHA SAH/E0E7]| 7ts. Important

| —
« [ ] N 5
o 5 MRER B
i =
I--.l ) C2:CIEOIA XIS 2450 EBSCO K2 AL 121D A8 B0 BO0 D2 HSHLAIC J1T 018, AZA P % HRO| S51 FOIHINS. BIT A % BT 22 XS VY A2 B2 FIALNL.

uuuuuu — -

R 2018, L. 4

ml: PDF HE APA 12 —
=] {American —

ils

. The FPartners-in-Crime Effect. (2018). Harvard Business Review, 96(6), 20. Retrieved from htip://search ebscohost comflogin.aspx ?direct=true&dh=bth&AN=132944797 &lang=koasite=bsi-live
It=E: Harvard Business Review Psychological Assoc.) D

L7} November 1, 2018

.

o] HE= s Chicago/Turabian: HBIEHEE |:°
- HM2(Full Text) LI Author-Date “The Partners-in-Crime Effect.” 2018. Harvard Business Review 96 (6): 20. hitp//search ebscohost comflogin.aspx direci=true&db=bth&AN=132944797 &lang=ko&site=bsi-live.

1-5(6-10[11-15 »

WHY DESIGN THINKING 15 Harvard: Australian #1112 -
Making Process Impro.. 16 ME| {E| 2ZEYHE LHELE?| (EndNote,

ProCite, Reference Manager, RefWorks, BibTeX S)

»

Greatest Hits Come i... 20

HZE MX|™HE &4 (Reference Styles)

— Harvard: Australi
— ABNT (Brazilian National Standards) arvard. Australian

- AMA (American Medical Assoc.)

— Chicago/Turabian: Author-Date

— Chicago/Turabian: Humanities

33 | www.ebsco.com EBSCO



Important

UESH| 7ML MXAEES THESE MA| Ee| = (AZEY )2 BHESHH XMF 7
FOAEE: MX| | ADEL0= A0 7= 0 50]| 2t 40|

or

s ol

i &
Bl ] HE 88 21

MAFES O BA0| GUE HY:

_ B
I__%:l AN HRAE @ RIS BASE EFE L2 H7|(H: CITAVI, EasyBib, EndNote, ProCite, Reference Manager, Zotero) w
) YHF T DR ATZE Y0
mi: PDE H2 O XML B8] HETE )
— () BibTexX S48 HAHE =
Kt2E: Harvard Business Review - D
MARC21 EAMO| M| EE

LX: Novemnber 1, 2018 - = Eib
(O RefWorksE EF WELY7 2

o HEZ YT

© EndNote 2210192 TF L= 17| s
T HE(Full Text) LHE () EasyBib2= IH Lh= 147
1-5)6-10(11-15 O CSVL2EE (4
WHY DESIGN THINKING 15 = A

Making Process Impro... 16

F8 HE MA|E A H ATEF0]

Direct Export in (e.g. CITAVI, o
EasyBib, EndNote, ProCite, Reference Manager, % E)gfe\jt\forks EndNOte M

@ote ro

34 | www.ebsco.com EBSCO

Zotero)

MENDELEY

& RefWorks




HTML %T'_': %_lo.l_;lt_yl %*_lgﬁ E|0'| %E "O.’;I—E‘(FU”—’EGX’[)% 704-?-0'"?_" M'g‘ 7|'§

2|01F7| (Text—-to—Speech) —

0 HTML 22 (Full-text) &9l 2 X2

7. Making Process Improvements Stick. I
= = =
Harvard Business Review. Nov/Dec2018, Vol. 96 Issue 6, p16-19. 4p. 2 Color Photographs. e 7 |A|- %T'__ LH g‘loll'l'7 I 7 I o Qlo_l
2 The article offers advice on sustainin 255 process improvements, along with an interview of change initiatives manager Helen Bevan of England's National Health Service. _ L =
Topics include the r... - OI‘E'l_I' é)l'k” 7|6 %!'lo_l
gIlEHE
Z=H|: Process optimization; nuous improvement process, Organizational goals; Business communication; Bevan, Helen

= HTML ®M2(Full Texty X PDF HE (2 1MB)

=00 F7t

— . r\. \‘ : -
Et0|E: IMaking Process Improvements Stick. Harvard Business Review, 00178012, Nov/Dec2018, # 95, = 6 ﬂ 2|4 [ E‘ Listen /:' b /:I . 1 American Accent ¥ “'I # i b

Glo[E{Ho] A Business Source Complete

51 olo

— L2t &
OHMIE M%
| Making Process Improvements Stick e 5 os AAE 23

American Accent

: B USRI :
(Eusen B @ mAmeril:anAccent "B <) 2lET) Ausiralian Accent

I British Accent
™ o2 ot

= A
Sy pures B MY

wt=27| / 510|210 E

3%

Early excitement usually leads to backsliding. AAF = HA

The article offers advice on sustaining business process improvements, along with an interview of change initiatives manager Helen Bevan of England's National Health o

Service. Topics include the role of business leaders in promating continuous improvement, communication about how process improvements relate to organizational M P3 ]1|. éE
se, and the notion of initiative fatigue. o

e ; e2E

Starting with Frederick Taylor and W. Edwards Deming, managers have long been obsessed with ways to improve business processes. And in the past 20 years a host of

35 | www.ebsco.com EBSCO



PART 3

JH2lg}t =+ (MyEBSCO)

* MyEBSCOE?

« Y AE 49 I8

. BOO| 2TCE $7 Y BB IIs
- 02 219 YT = oA 218 (Cite)
- O] 19| |2 = SA[0 #=(Export)
- 02| 19| Y| Z = S| CSV A Oz Bh=E6|

MyEBSCO

36 | www.ebsco.com EBSCO



MyEBSCO?

» MyEBSCO= 721Ee E2HE ddotd NME, e = A= 7ISL2M F= 7St M| A

« =L ZHESEA MyEBSCO AE e 7ts

37 | www.ebsco.com EBSCO



EBSCOhost 7HQ! AIH A g (MyEBSCO)

W A 2

=71 EA

Z M- Business Source Complete

HolEHHoE 25

7I9lc ~ | OFF 7|/ EL ¥4
M EM) J2AM DI EM AMI|S
G Googlez H=3}7|
ZHopE 7):
saxy — - EEABT OISO FaE AZT|
ZYZH STE . st ol ER
N8R} 0| EE O T
7L RN M EAN [ ]
ZHE "X EuE Datamonitor 7| €. ..
H2HS =7
AbQL B A NZ AN [ ]
e, AlE IS A& =Y MAT

CIA| Al HAE 2

7hel Ao| gLl 71, g

sl 3L C}

@ ©71: EBSCOhost 712! A1 Mag 2Ist 212l (Sign In) 2!
@ i 7K A e U ISt 7l 22l

EBSCO

38 | www.ebsco.com



EBSCOhost 7HQ! AIH A g (MyEBSCO)

@ o7l 7Hol ME 12 (0|12, A, O|H|Y T4, H|Y

HS)S

EBSCO

A8 US|
olo] A0l Lo

‘ G GoogleZ A£5}7]

.0

A A

oloje F4

H|UsH s Mg K0|7|
x =AY X A4 62A 014

x S 82%shIf X ArET0|S2 ZETH| OriAl2

% OlM{Y FABEFTHACRIAS X UeHEl 2R FTUN ORAL

el gz 2=l g

O of. escocis 7hel Az Mae + == kel B2 dlojrel =T soiz
LIk 25 712 EBSCO ZHel Aotol 2} el H= 7k Ml Tk Aklg 2a
SELITE RO BAIE ol 22 HE0l BE O A4S SH2 TaS 4 F
= H0l= 2 EBSCONIA +E/31 2 HalsHihs At g oImLICH E35C02 Aol
FE =S and 27 G B 9 e AS uE,

A 2k

EEO|HE FARAZG] —

EBS

i #e

Py |
L _—

DU 4 =75t
0|5 S0 ATE Algsty
Alo, doflA Hasia, ola,

£2 = aUh

i0S | Android

eBook C}H22C
dnciescE s s

2 eBook ZEFE0] 45t
HAS,

o2HE Mo
Atg At Ho| Z2HEZ ¢
£ A= Zalstale.

b
i
W M

Chilc 24 golit a2
FCEETOTES

CO A AOIE

39 | www.ebsco.com

olzq
H =

1. 0]

if]f

2. M (Last name) &=

3. OJM|Y F=4 (ARZX} OL0|L) U

5. MRAYE E& F ALZ0]| T et =t

EBSCO



EBSCOhost 7HQ! AIH A g (MyEBSCO)

Lf A2 ZO0E

23012 M@ EG

A Business Source Complete | Gl O] S5 0|2 4=
7

Ao 7|:

(- [E!

438N gH=

27t N

BH= A S

AR HaN
N, AlE 7S L

~
e
i

=
ki
il
oY
1=
v
Iz
]
Ju

71

n.|°==

x|
—
bxiol ZA|

718 BN
Datamonitor 7| 2.

AZFZEAF RN
AZEZ=F, MFEE

H YA™MOZ Y IACE HE IS

ZHAO|(Z7hH ot UT? 070N EQISEAAIS

A8 ‘83

AZO| A= ASLCH Aot 2 1210 A 2.

23¢9l

40 | www.ebsco.com

EBSCO



«

E0 &&dP7| - 2L s |

EeEElale il 0fLIL| 7}

PUES EN e =

‘ Z~4: Business Source Complete | S 0| E{5 0| 9=
I 718 v‘ marketing strategy
= EY N FHY HY U=y

A

=00

H&ot|
— =
ZA Z0t: 1-50 /55,400 B8 =M 2= o
M Z2ap 7

. . . . - e & Web-based 1]
—_— . 1 Discussion on Marketing Strategies for Medical Facilities under the New b E] ot 2o
=l 4 ; -

Environment.

N . N & Organizing for
a0l = 23122:'\9(\::;“ Journal of Gommercial Biotechnology. 2017, Vol. 23 Issue 3, p15-19. 5p. DOI: 10.5312/jch793, Marketing ..
marketing strategy oy )

& PDF 2 (Full Text) (2.2MB) © Sustainable Export
H Ex} s Hy Market...
HE(Full Text) a 0|5 204 27|
2. Marketing Mix Strategies for FMCG Companies in India. 2

By: Sharma, Sanjay; Sharma, Priyanka. Journal of Commerce & Management Thought. Oct-Dec2017, Vol. 8 Issue 4,
p760-771.12p. DOI: 10.5958/0976-478X 2017 00046 5.

g PDF 7 2 (Full Text) (452KB)

oz g v -

FE(Full Text)

EEEE
[ mogs == 74

L] PeerReviewed &% g 3 Sustainable Export Marketing Strategy Fit and Performance. J] E]
£@Es j By: Zeriti, Athina; Robson, Matthew J.; Spyropoulou, Stavroula; Leonidou, Constantinos N. Journal of International
{ Marketing. Dec2014, Vol. 22 Issue 4, p44-66. 23p. 1 Diagram, 5 Charts
1[ PDF H & (Full Text) (744KB)
1z om v 4. Organizing for Marketing Excellence. 2 E]
By: Moorman, Christine; Day, George S. Journal of Marketing. Nov2018, Vol. 80 Issue 6, p6-35. 68p. 4 Diagrams, 7
M 2= 29z J Charts. DOI 10.1509//m.15.0423.
O o =82 34417 2% B4 410/0]X]
O 717 (10.755) BRI ——— | =
[0 =zme @019 = = =5

[ Az =ap 2004 (314)

22 (289) 0] HO|EE| 0|20 A 2B
O 42 (25) a.

2~ PDF H2(Full Text) (10.3MB)
o &7

5 Web-based social movements contesting marketing strategy: The fs} E]
mobilisation of multiple actors and rhetorical strategies.
J By: Palmer, Mark; Simmons, Geoff, Mason, Katy. Journal of Marketing Management. Mar2014, Vol. 30 Issue 3-4,

FH: Ala-2i~ 8o -

[ marketing strategy (37,817)
O marketing (10,531) Pp383-408. 26p. 2 Charts. DOI: 10.1080/0267257X.2013.818574.

[ business planning (5,350)

st My ey | (=
[[] marketing management e A
(3,481}

[] strategic planning (3,449)
BA2d:(58) 0] HOlEH 020N ASEH 2= (2)

[] sales promotion (3,162) B
2 PDF M2 (Full Text) (222KB)

]

= v 6. Interactive effects of marketing strategy formulation and implementation 2 E
[] competition (1,133) k , !

[ social media (751) #1238 (82)

[ economic aspects (559) L poF #EFun Text (289KB)

HRIAEE 0|8ot0] ESEHE T+dotE F+FH2E HIE ME 7ts

2l A| Z0 LY YZE =751

2l Al 20 L M&S Y TAE 3015}

u

FI=EL L ] L E0: 7|4
2144 (4) 1ANR4 &
oj0Ix] (0) HOIX: 1 FohYkte HOXI B4
HICI2 (0) L
2 HWHY HL ||
2184 (0) ; Va2 | R ) mee
Ho)XI (0) , . - 2 ’ . .
Book (0 @ 1 Engaging with change: Information and communication technology professionals’ perspectives on change in the context &
e f the ‘Brexit’ vot o VHE(AXIR
‘AixdoBook (0) of the ‘Brexit’ vote. BeT)
@ (0) By Lomas, Elizabeth. McLeod, Julle PLOS ONE 11/08/2017, Vol 12 Issue 11, p1-26. 26p DOI' 10.1371/journal pone 0186452 , LIO|E{={ 0|2 Academic Search Premier
= Background: Information and Communication Technology (ICT) has been a key agent of change in the 21st century. Given the rote of ICT in changing soclety this research
Of4TH?] (0) (/) SOUght 1o explore the respon.
2 HeHd ZWY: INFORMATION & BREXIT 2016; REFERENDUM. INFORMATION resources management, DATA analysis, All Other
CHE 148 8% (0) Information Services, GREAT Biitain
#4 Y3 URL () L por 2(Fun Texy (8.318)
HYE B4 ©0)
BAREO)
wE o 19 2 Performance analysis of the link selection for secure device-to-device communications with an untrusted relay. 2
EO|X|
b By NADERI, Sonia; JAVAN, Mohammad Reza Turkish Joumal of Electrical Engineenng & Computer Sciences. 2017, Vol. 25 Issue 5, p3787-3797. 13p. DOI: 10.3906/elk-
— 1606-248. . LHOIE{#] 0| Academic Search Premier
AU MR oz otE7| (5559) In this paper, we study the performance of the selection combining and switch and stay combining methods in secure cooperative device-10-device (D2D) communications
FEFTE S@ M@ underying a celluar network
Z:X4%: COMMUNICATION; TELECOMMUNICATION systems; SWITCHING circuits: ELECTRIC interference; ELECTRIC power failures; Switchgear and Switchboard
Ry’ LSS Apparat Satelite
% ror HEP(Full Text) (2M8)
@ 3 Understanding the influences and impact of patient-clinician communication in cancer care. P
By Latata, Jennifer Elston, Shay, Laura A, Winship, Jodi M. Health Expectations. Dec2017, Vol 20 Issue 6, p1385-1392 8p DOI 10 1111/mex 12579, , CIO|E{#f O]
- Academic Search Premier

el Background Patient-clinician communication is thought 1o be central to care oulcomes, but when and how communication affects patient outcomes is not well understood
g g Objective We propose a concep.

ZHIY: CANCER patient medical care. COMMUNICATION, CONCEPTUAL structures (Information theory), PHYSICIAN & patient, TREATMENT effectiveness, Specialty
(except Psychiatric and Substance Abuse) Hospitals

25 #Al6 0[0IX|

e 2= ==

T poF HE(Ful Text) (351K8)

@ 4 Improving cellular downlink throughput by multi-hop relay isted outband D2D communicati »

By: Zhou, Kal Gul, Jinsong; Xiong, Nabxue. EURASIP Joumal on Wireless Communications & Networking. 11/2472017, Vol. 2017 Issue 1, p1-23. 23p. DO 10 1186/513638-
— 017-0996-9. , CI0IE{Uf0I2 Academsc Search Premier
L) One goal of the fith-generation (5G) ceflular network s to support much higher data capacty (e g., 1000 times higher than today). where evice-to-device (02D)
&@ 7\ communication Is one of the key e

ZY: MOBILE communication systems. BIT error rate; 5G (Te ), DATA y:
(except Satelite)

MOBILE computing; Wireless Telecommunications Carriers

% PR MR (Full Text) (25M8)

41

| www.ebsco.com

EBSCO



E0 &&dP7| - 2L s |

L) A& AGOIE  Z+0|(7h oL 0f7|0fM 2219 .

ESEN 2012 S =H =3 ol Cgon MYEBSCO 7H|o_|
Eozals

@ =0 U MEs A

« BAuEn e U E04: 714} 0 o_ » 2|AE 20|

Z1AL(5) 15 HH 5 & 2
Q101 (0) HO|X]: 1 F7h LRy HOIR 24 - X} 5=
soms PSPl == Il
712 () Ossuzumss | (2248 [ saaa V| [ assad i
= [ R 20| |]-|| —
HOE (0) . ) . . . . ) o a1
eBook (0) 1 1. Discussion on Marketing Strategies for Medical Facilities under the New Environment. £ B wspas
AucioBook 0) By: Zheng Yulan. Journal of Commercial Botechnology. 2017. Vol. 23 153ue 3, p15-19. 5p. DOI: 10.5912cb793. - 'E_E(;L) - e AHE_S_ *I-%XI- %‘)l (o] %E—l
0] % PDF HZ(Full Text) (2.2MB)
=
HSELY7| (0) EEgot AHA" (xx-" J_I-A|AI- % OI:I
o2 (0)
OIS L8 S8 (0) (@) BH =T HAL 7 h)
[ 2. Marketing Mix Strategies for FMCG Companies in India. £ |E 7H El O o |'C>

M 213 URL (0)

By: Sharma, Sanjay; Sharma, Priyanka. Jounal of Commerce & Management Thought. Oct-Dec2017, Vol. & Issue 4, p760-771. 12p. DOL: 10.5958/0976-
EbE| FHARAI —
HEH 2820 478X 2017.00046 5. EEI LH 7 |AI-E 0 |Q_o|-
TAE 22 (D) ?:I = = O -
/- PDF HE(Full Text) (452KB)
He 22 o Rl =
= __I.L =1 A2 |-b
E HOoIA (0) 7|L E =20 7 o
= EAME BET) [0 3. Sustainable Export Marketing Strategy Fit and Performance. £
Huyagnme s By: Zeriti, Athina; Robson, Matthew J.; Spyropoulou, Stavroula; Leonidou, Constantines N. Journal of International Markefing. Dec2014, Vol. 22 Issue 4, p44-66. 23p. 1
o Diagram, 5 Charts. a8 |
? 0T Al 60|0]X|
2 ' Marketing @72+ RERL P
EEEa e == = 5A oo
1Ak (3) S
@ () Business 73 X poF m2(Full Text) (744K8) R Important
® L Social Networks 72 ﬂ ngs Mg
=
- ) Important
azegy? =R O 4. Organizing for Marketing Excellence. 2 = HEE(MRR
]

42 | www.ebsco.com EBSCO



Important

F 4 0[g2 YIE HUFH XIS dgol|
X

7| AL = e
14 HH 1 & 2 AZ s 10
ﬂ(];;q- F7t Rty HCQ i
o ‘“i 59 ol -
& g s | CHEEA HE A =3
2c deE He | [ S 5 =
‘ ! | A B ez HE O =z eﬂ’ﬂ)’-‘l o] 25 &5
=
@ 1 Causes of maternal and child mortality among Cambodian sex workers and their pe—— g M HTML F2(Full Text) (A2 5= Z2)
children: a cross sectional study. Lt _ R ABNT(Brazilian Mational Standards) L] 71 HTML 212
By: Willis, Brian; Onca, Saki; Stoklosa, Hanni Marie. BMC Public Heallh. 11/21/2016, Vol. 16 Issue 1, p1-8. 8p. 3 E"'—_(Fu_l! Tex)2| M0 CHE A AMA American Medical Assoc. O g=mc s
Charts. DOI: 10.1186/s12889-016-3838-7. , Gl0|E{#|0] 2 Academic Search Premier puES]= R RNy [Wn T T APA{American Psychological Assoc.) s E— e e
o o - 1 national goals for maternal and child mortality, countries must identify vulnerable 2 C=egr Chicago/Turabian: Author-Date A Y Ol =B
xd':l__E.IE_‘IO = x1§3|':'- jorkers and their children. The objective of th == Chicago/Turabian: Humanities | dHMNTBE A =5 ‘
AlO A o HILD mortality; PROSTITUTES; CAUSES of death; CROSS-sectional method: Harvard ) MqEEE A
N2 J|AL ] 2Ol Harvard: Australian A= =
MLA{Modern Language Assoc.) |APA(Amen‘can Psychological hssoc_}|
Vance
MRS YA ME /XY O agx me e a4y

EBSCO Publishing | A%|H & @A APA(American Psychological Assoc.): e

A 20|23 HEE BEGAAL.

nat

g8 T2 0 A X E £ EISSHAL httpi//support.ebsco.com/melp/?int=ehost&lang=8feature_Id=APA 12|10 AMS T0| 220 MEf +FSHEAIZ. 7| 015, 22X 78 X M0 53] FLStA L. ZETF MU L ET RS NFEEE

L

Willis, B, Onda, S., & Stoklosa, H. M. (2016). Causes of maternal and child mortality among Cambodian sex workers and their children: a cross sectional study. BAMC Public Health, 161-8. doi:10.1186/512889-018-3838-7

Dias, E. (2016). The Terrible, Horrible, No Good, Very Bad Child-Care Problem. Time, 188(16/17), 38-43.
Venturini, E., Montagnani, C., Benni, A, Becciani, 5., Biermann, K. P., De Masi, 5., & ... Galli, L. (2016). CentraHine associated bloodstream infections in a tertiary care children's University hospital: a prospective study. BMC Infectious Diseases, 161-7. doi-10.1186/512879-016-2061-6

Wei, L., Rong, L., Weijia, L., Zhongshan, G., Lihua, X., Bai, L., & ... Pallan, M. (2016). Relationship between weight status and health-related quality of life in Chinese primary school children in Guangzhou: a cross-sectional study. Health & Quality OF Life Qutcomes, 141-8.

doi:10.1186/512955-016-0567-7
Abbey, M., Bartholomew, L. K., Chinbuah, M. A_, Gyapong, M., Gyapong, J. O., & van den Borne, B. (2017). Development of a theory and evidence-based program fo promote community treatment of fevers in children under five in a rural district in Southern Ghana: An intervention

mapping approach. BMC Fublic Heaith, 171-11. doi:10.1186/512888-016-3957-1
Cagetti, M. G., Congiu, G., Cocco, F., Meloni, G., Sale, 5., & Campus, G. (2018). Are distinctive nsk indicators azsociated with different stages of caries in children? A cross-sectional study. BMC Fublic Health, 161-10. doi:10.1188/512388-016-3865-4
Yamada, J., Squires, J. E_, Estabrooks, C. A, Victor, C., & Stevens, B. (2017). The role of organizational context in moderating the effect of research use on pain outcomes in hospitalized children: a cross sectional study. BMC Health Services Research, 171-11. doi-10.1186/512913-017-

2029-2
Mélbert, S. C_, Sauer, H., Dammann, D., Zipfel, 5., Teufel, M., Junne, F., &
doi: 10137 1/journal.pone 0166826

Mack, 1. (2016). Multimodal Body Representation of Obese Children and Adolescents before and after Weight-Loss Treatment in Comparison to Mormal-Weight Children. FPlos ONE, 11(11), 1-14.

)
i

@ NS st TIA MY (T MH) MY S g nes Y @ M 2 A 20l 5 M
@ st MEIYE BAS X/ O ME3 HACE "HIRH HA XIS M4

43 | www.ebsco.com EBSCO



Important

7| At
14 HH 1

— =7tem.  HoOE 24

W EE des Ha | [EE A 0

¥ 1. Causes of maternal and child mortality among Cambodian sex workers and their £
children: a cross sectional study.

By: Willis, Brian; Onda, Saki; Stoklosa, Hanni Marie. BMC Public Health. 11/21/2016, Vol. 16 Issue 1, p1-8. 8p. 3

Charts. DOI: 10.1186/512889-016-3838-7. , H|C|E{H|C| = Academic Search Premier

Backgmund To reach global and national goals for maternal and child mortality, countries must identify vulnerable
which.includec cexayorkers and their children. The objective of th...

klxl J_I-ElE?_E I-IXOI-OI.J_ WLD mortality; PROSTITUTES; CAUSES of death; CROSS-sectional method;

& o

5 ol

[ ze= Hy

[ ST
2|E)

Al 7| A} MEY 31O]

=1 = J

®7 olog
M s =

O 5 = 200 ol 2= 47

“ @

MAPERE Chs €40 I = M- e

Reference Manager Zotero)

) EndMote 22122 =T L2 L7
O YEEMT] 22| AZEY o

O xmL g MRIHE

O BibTex 42| HAHE

O MARC21 Ao MRIFHE

O RefWorksZ == LJ=2LY7|

O EasyBib2Z2 =T Y=Z147]

) CSVLI2EE

® Ris®Al22 =H YL LY7|(5: CITAVI, EasyBib, EndNote, ProCite,

x2 F3 MXIHE A Y ATEQ]

EasyBib, EndNote, ProCite, Reference

Manager, Zotero)

Direct Export in RIS Format (e.g. CITAVI,

ProQuest

RefWorks

& RefWorks

EndNote™

@ote ro

&N

MENDELEY

-

§sts MRIIZIZT T SA XIH/E0

O Husiz
(2]

44 | www.ebsco.com

T N2 TN N (EE HH) M8 § [ S22

2| =)

EBSCO



Important

X

7| AL HE ol
[=TEY

14 741 & 2 e
_ =hent,  HolAl 2d. R
Hol]: 1 -

2 o] - N

@ ME = ZEG0A o] 25 AlH|
v 25 deyde ss | [ SR gR

[ we= e HAEE (15 Aol T2 HE:

Bh= (AR RIS 24122 =17 L2 UI7|(%: CITAVI, EasyBib, EndNote, ProCite,
2= Reference Manager, Zotero)

@ 1. Causes of maternal and child mortality among Cambodian sex workers and their £
hildren: a cross sectional study. |--'

By: Willis. Brian; Onda. Saki. Stoklosa, Hanni Marie. BMC Public Health. 11/21/2016, Vol. 16 Issue 1, p1-8. 8p. 3

38387 . CI0|E{ 0|2 Academic Search Premier EndNote 222122 ZF L{ELH7|
national goals for maternal and child mortality, countries must identify vulnerable 2t ME| 22| 2=Eg0
sorkers and their children. The objective of th... XML HAL0| MA|EE
4ILD mortality: PROSTITUTES; CAUSES of death; CROSS-sectional method BibTeX 42| ME|EHE
MARC21 EA2| M EE
RefWorks2 ZIZ LHELRY|
EasyBibh22 TE HELHZ| e

® csyl22C

C14 v Jr v
A B C b  E F GG H | 1l | 1 ¥ /L ™M N O P Q -
1 |Article Titl Author Journal Tit 155N ISBN Publicatior Volume  Issue First Page Page Coun Accession DO Publisher Doctype Subjects Keywords Abstrac
2 |Status, Ne’ Dixon, Mal American . 00029602 May2003 108 6 1292 36 11275894 University Article Social movements; 5t Individu
3 |Competitic Bothner, N American . 00029602 May2003 108 6 1175 36 11275892 University Article Social influence; Peer When is
4 |The New F Carr, Patric American . 00029602 May2003 108 6 1249 43 11275889 University Article Social control; Sociol: This art
5 |"We Cann: Cooky, Cht¢Sociology 1 07411235 Mar2017 34 1 1 11 1.22E+08 10.1123/s: Human Kin Article Sociology of sports; P The art
6 |Symbolic It Puddephat Przeglad 5¢ 17338069 Oct2017 13 4 142 9 1.27E+08 Redakcja F Article Symbolic it Open-Acce Symbol
7 |Forms of k Mead, Gec Sociologici 00380261 Nov2017 b5 4 628 16 1.26E+08 10.1177/0 Sage Publii Article Theory of body; Boui The pot
@ HESIT S A 0 (EE BA) MY 5 [ HECTE @ % ot
i

@ Csv L2z ME O 22 AENA CSV YAOZ CIRZRE

45 | www.ebsco.com EBSCO






